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Abstract: Numerous studies conclude that urban industrial evolution depends on the
technological relatedness-associated supply side. However, such industrial
evolution may also be affected by market force-related demand side. To fill
this gap, this research aims to examine whether market force, reflected by
market potential and market segmentation, also has significant impacts on the
diversification of regional industries, and whether such impacts differ among
different regions of China. The data used export customs declaration data
recorded by customs offices. We introduce the PROBIT binary variable model
to explore the effects of technological relatedness, market motential, market
segmentation on diversification of regional industry. The results show that the
diversification of export industries was not only positively affected by
technological relatedness, but also impacted by market potential and market
segmentation positive and negative, respectively. Notably, the impact of
technological relatedness on the innovation of export industry was weakened
in areas with low market potential but strengthened in those with high market
segmentation. Moreover, we found that the effect of technological relatedness
was weakened in more developed cities, while the effects of market potential
and market segmentation were relatively universal. Theoretically, this paper
expands the framework of evolutionary economic geography. We understood
the influential factors of industrial innovation from both the supply and
demand side, instead of the solely supply side in most previous studies.
Practically, this study points out a new development path for the industrial
evolution of marginal areas.

1. INTRODUCTION

There have been longstanding debates regarding the influence of various
kinds of agglomeration economies on the sustainability of regional growth
(Glaeser et al., 1992; Henderson, Kuncoro, & Turner, 1995). One of the key
arguments lies in whether regional specialization (Mashell’s externalities) or
regional diversification (Jacobs’s externalities) is conducive to regional
performance (Tao et al., 2019; Weidenfeld, 2018; Hu et al., 2019; Li & Li,
2018). In the past decades, China’s economy has entered the stage of “high
quality development” development while the economic growth model has
shifted from “growth rate” to “quality improvement” and is moving towards

58



http://dx.doi.org/10.14246/irspsda.9.3_58
mailto:LiujieminFuzhouUni@163.com

Liu& Li 59

a more efficient, fair and sustainable direction. One of the important ways to
achieve this goal is the optimization and upgrading of economic structure,
which requires the transformation of industrial structure from factor
endowment and investment-dependent to technology-intensive and
innovation-driven. In recent years, evolutionary economic geographers have
advocated the positive effects of related variety and have made great efforts
to reach an extraordinary contribution to exploring the inner mechanism.
Sectors with related variety have been regarded as they have shared,
complementary competences, and a certain standard of cognitive proximity
exists so that the knowledge base among industries is neither too near to
form cognitive lock-in nor too far away to not be understood by each other.
This theory has focused on the supply side, without putting enough
emphasis on the demand side. The establishment of this theory has been built
on two underlying assumptions. One is the mutual independence between
regions while the other is the unlimited power of consumption and
acceptance of the markets occupied by regions. For the former one,
traditional scholars have demonstrated that as a result of the remoteness
between regions together with the unaffordable transportation costs, the
institutions between different regions share extraordinary disparity while
regional economy develops independently with each other (Jaffe,
Trajtenberg, & Henderson, 1993). In line with this theoretical basis,
evolutionary economic geographers have taken a step forward and have
confirmed that factories and enterprises in different regions develop along
different innovation tracks by their geographical limitation (Boschma, Ron
et al., 2012). Therefore, it seems to be unnecessary to consider the
intervening effect of far-away markets. For the latter assumption, it is
believed that the market is limitless to consume and support any kind of new
product in which regions are able to innovate and produce so that they are
capable of choosing to either specialize or diversify their products according
to their abilities. Such a prejudiced theoretical basis may largely originate
from some empirical research that focuses on high-tech industries in a few
developed countries in the past few decades (Boschma, Ron et al., 2012; Van
Den Berge & Weterings, 2014). In that period of time, the total production
capacity has been completely occupied by a few industrial clusters within a
few developed countries which are far from enough to satisfy the vast world
market so that the competition pressure is too limited to consider.
Considering the complexity of market demand that may drive regional
product innovation in reverse, the path-dependence of a region that is
focused on by evolutionary economic geographers is a necessary condition
rather than a sufficient condition. It fails to take into account the competition
and demand changes of the market. Will the demand fluctuation of the
market itself stimulate the creation of new products in the region? What is
the symbiotic relationship between the supply side and the demand side? It is
necessary to bring the industrial base of the supply side and the market
factors of the demand side into the research category simultaneously, to
observe how the evolution of the regional industry is affected by the supply
and demand relationship. It is possible to improve the theoretical framework
of evolutionary economic geography on the effect of regional innovation,
however, few previous empirical studies have investigated the impact of the
demand side which is constituted by international and domestic markets.
Faced with an unstable hierarchical environment which can be related to
regions, countries or even global enterprises’ performance may significantly
be impacted by the approaching of external markets which is by a large
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extent supported by the constructing of regional transportation
infrastructures and the liberalization of markets determined by the local
industrial institution. This perspective, therefore, provides a unique
opportunity to broaden the understanding of the impact of power on the
emergence of new industries from the supply side to the demand side which
has not been explored before. China has been chosen for the case study as it
has experienced a period of rapid economic growth over the last two
decades. It is undergoing industrial upgrading from the low end of the
international industrial chain to the medium and high end (Zhang, H. &
Tang, 2017). Meanwhile, China is recognized as a country with unbalanced
development as regions share large disparities in economic performance,
market accessibility conditions and levels of local market liberalization
controlled by local institutions, which may help to reveal the inner
mechanism.

In this paper, we are committed to exploring the role of regional
economic diversification and regional market force in promoting regional
industrial agglomeration and evolution, to provide strategic support for the
development of urban industrial clusters.

2. LITERATURE REVIEW

2.1 Path dependence based on technological
relatedness regional industrial diversification on
the supply side

To examine the impacts of the supply side on urban industrial innovation
and growth, it is necessary to provide a brief literature review of the core
concept of EEG—Path dependence and technological relatedness.

Path dependence is regarded as the engine of regional industrial
diversification (Boschma, Ron & Capone, 2016; Aguilar-Becerra et al.,
2019; Luhas et al., 2019) where it presents an advanced way to explain the
imbalanced development (Walker, 2000; Hidayati, Yamu, & Tan, 2019).
Existing studies have demonstrated that the industries in the path have
interaction due to upstream and downstream input and output relations,
labour sharing, whole service, infrastructure externalities and knowledge
spill overs together with the competition of land, capital and skilled labour
(Martin & Sunley, 2006). When this interaction is too strong, exceeding a
certain “threshold”, the components of the system would tend to be
dominated by the path dependence of the system as a whole (Bassanini &
Dosi, 2001).

Technology acts with a crucial enabling role for path-dependent
processes and the innovation of local industries (Boschma, R. A. & Wenting
2007; Cooke, 2017; Aldieri & Vinci, 2018). The emergence of new
industries only occurs when enterprises are able to conprehend, assimilate
and apply external knowledge which approach their own knowledge base
(Cohen & [Levinthal, 1989). Therefore, cognitive proximity between
enterprises is identified as a requirement to make knowledge transfer
effective between enterprises (Boschma, Ron, 2005). In general, new
industries or new developing paths are more possible to appear in a region
with more related pre-existing industries (Qin et al., 2019; Ali, 2017).
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However, this kind of perspective, to illustrate the mechanism of regional
industrial innovation, is soley based on the supply side, without putting
enough emphasis on the demand side (Choe & Ji, 2019). Although
evolutionary economic geographers do not specifically deny the effect of
market forces with a wider range, it is to some extent supposed to be treated
as if all regions are facing the same market (Hidalgo et al., 2007). Besides,
on the theoretical level, enough academic considerations of the market effect
on the emergence of new industries may be inconsistent with the repudiating
of the core concept of equilibrium in evolutionary economic geography
(Boschma, R & Martin, 2004). The productive abilities of local individual
enterprises and their neighbours are a necessary condition to diversify their
products but not a sufficient condition. The innovation of local products is
not only a result of the production and innovation capability of the
producers, but also the satisfaction of the demand of consumers. The curve
of utility function designed by Krugman, P. (1980) in his research of
economies of scale and comparative advantage under imperfect competition
tells us that consumers usually have a preference for diversification. If goods
show more diverse, consumers are willing to pay higher cost for foreign
diversity (Krugman, P., 1980). On the realistic level, Gereffi (1999) has
testified that industrial together with commercial capital forms global trade
through two kinds of international economic networks: “producer-driven”
and “buyer-driven” commodity chains. In producer-driven chains,
manufacturers produce advanced products by exerting control over
backward linkages composed with raw material and component
manufacturers and forward linkages composed of distributors and retailers
which are expected to be influenced by the supply side. On the contrary,
buyer-driven commodity chains are influenced by severely competitive,
locally owned together with globally distributed production networks in
linking foreign factories which are supposed to be influenced by the
accessibility of the demand side.

From this point of view, there appears to be a possibility that the larger
the market was accessible by the producers, the higher the level of the
heterogeneity of the consumers’ demands and the more stimulating the
effects for the enterprises to explore diversified products. This trend is
expected to be particularly true for enterprises pursuing export markets, as
they encounter different consumers in different nations with much higher
heterogeneity with respect to the domestic market. In this research, based on
Chinese export data, we are supposed to focus on the demand side and
examine how Chinese regional industrial diversification is impacted by the
accessibility and openness of external markets. We are trying to determine
whether regions in China are able to seek for a more open apporach so that
industrial trajectory based on the cohision of industrial structures in a region
(Neftke, Henning, & Boschma, 2011) can be transcended. Two types of
factors that may help regions to diversify their industrial products are
identified: market potential and market segmentation.
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2.2 Market potential and market segmentation
regional industrial diversification on the demand
side

2.2.1 Market potential oriented by regional transportation
infrastructure

The notion of market potential was proposed by Harris (1954) who has
claimed that the total demand for locally produced goods in a region is
determined by the total purchasing power of other regions, which is
weighted by transport costs. The core of the concept lies in the level of a
region’s performance of economic activity being determined by the region’s
access to the market for its products (Wu, Liang, & Wu, 2016; Li & Li,
2018). To begin with, consistent with Krugman’s theory , the accessibility to
larger markets makes enterprises encounter a higher level of heterogenous
consumers who stimulate the enterprises to diversify their products, so
satisfying their demands of variety (Krugman, P. R, Obstfeld, & Melitz,
2014); secondly, the accessibility of the market induces the agglomeration of
industries (Fujita, Krugman, & Mori, 1999), the rise of incomes (Hanson &
Xiang, 2004) and the diffusion of knowledge (Keller, 2002), thus helping the
enterprises to share professional service providers, expertise labour, and
knowledge spill overs which would all benefit the regional diversification;
lastly, the accessibility of larger markets reduces the transportation costs of
raw material input and product output which also help industries to discount
producing and trade costs, thus to be capable of accumulating the capital to
support innovating their products so that they can maintain the position of
price among competitors.

This paper focuses on the effects of two types of market potential:
international market potential and domestic market potential. We thus
hypothesize that:

Regions with both stronger international market potential and domestic
market potential have more capabilities to diversify their industries in
exploring the international market (Hypothesis 1).

222 Market segmentation oriented by local protectionism

Market segmentation is another factor that has important implications on
the demand side. Usually, it restricts the market scope which can be
occupied by local industries (Shi, T. T., Liu, & Li, 2018; Deng & Li, 2019;
Eiras-Franco et al., 2018). In China, market segmentation is usually formed
by local protectionism which is originated by a government force (Wang, Li,
& Liu, 2016). The local decentralization policy has led to competition
among regions and thus has generated local protectionism in the process of
marketization (Zhang, W. & Li, 1998). Young (2000) has confirmed that in
the process of reform, various departments retain a large number of "rents"
formed by the distortions of traditional systems. In order to protect the rents,
local governments set up various barriers to obstruct the cross-regional
circulation of goods. As a result, the division of specialization in the region
is diminished, the market is segmented and the industrial structures of
different regions become similar.

On the theoretical aspect, market segmentation restricts export activities.
This is based on the hypothesis of new economic geography, which has
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demonstrated that, against the background of increasing returns to
economies of scale and consumers’ preference of differentiated products, a
country prefers to export products that occupy comparatively larger domestic
markets, while the country would like to import products which occupy
comparatively smaller domestic markets. In consequence, the high level of
integration of the domestic market is the guarantee for local enterprises in
improving their competitiveness to achieve good export performance
(Krugman, Paul R, 1991). On the empirical research aspect, market
segmentation with an administrative boundary as the basic unit is the main
factor affecting the export performance between regions. As opposed to
those theories and evidence, some of the existing empirical studies have
proved that serious domestic market segmentation has a significant positive
effect on export performance (Young, 2000). The reason lies in the
restriction of the scale of the domestic market for enterprises to occupy due
to the effect of severe market segmentation, which, distorted, encourages
enterprises to turn to the international market as a substitute for the loss of
domestic markets in pursuing economies of scale (Zhao & Xiong, 2009). But
the distorted incentive mechanism is at the expense of efficiency loss while
the higher the level of market segmentation, the lower the productivity of the
export enterprises (Zhang, J., Zhang, & Huang, 2010). New research has
already confirmed that, in the short term, it may encourage the export
performance of local enterprises as a substitute brought on by the restriction
of the domestic market, but in the long term, it would eventually hinder
enterprises to acquire economies of scale through expanding to the domestic
market, increasing the cost of large-scale production, thus ultimately
reducing the productivity and international competitiveness of export
enterprises and holding back export performance (He & Ma, 2014). The
relation schema of the effect of market segmentation to export industries is
shown in Figure 3.

In this study, we build on this insight to evaluate the role of market
segmentation within the provinces in shaping the diversification processes of
exported industries. Market segmentation may both constrain and promote
the diversification of regional industries. In this study, we focus on the
negative side as it may inhibit the ability to diversify their export products
during the time we have chosen. We hypothesis that:

Regions with stronger market segmentation have significant negative
effects causing them to diversify their industries in exploring the
international market (Hypothesis 2).

3. RESEARCH METHODOLOGY

3.1 Data source

The data of the enterprises used in this paper come from the export
customs declaration data recorded by customs offices in China in 2006 and
2011, which is the most original, accurate export trade data in China. The
China customs import and export trade database records all merchandise
transactions passing through Chinese customs and reports product codes
(eight-digit), basic firm information, export/import value and quantity and so
on. The basic data of the cities are from the statistical yearbook of Chinese
prefecture-level cities in 2006.
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Through screening, this paper selects 273,728 industrial data units of
four-digit industrial data in 224 prefecture-level cities in China in 2006 and
2011.

3.2 Research Framework

Figure 1 shows the research framework of this paper. Based on the
theoretical framework of evolutionary economic geography, this paper
examines the influence of supply-side and demand-side on the evolution of
local export products at the same time. On the supply side, we take
“technological relatedness” as the proxy variable to test whether “path
dependence” is the significant influencing factor for the evolution of local
export products. On the demand side, we take “domestic market
accessibility”, “international market accessibility” and “local protectionism”
as proxy variables to test whether “market potential” and “market
segmentation” are significant influencing factors for the evolution of local
export products. We introduce the PROBIT binary variable model, taking
“the entry and exit of the new products” as dependent variables and putting
each independent variable into the model successively to detect whether they
have significant influence. In order to further research, we introduce cross
variables to further demonstrate whether the market effect has strengthening
or weakening effects on the effect of technological relatedness. Also, we
divide the samples into east, middle, west and northeast China to detect the
different performance of these independent variables in different regions.

Regional industrial diversification

d
Influence factor Path dependence

1

‘ Market segmentation ‘

l

Market potential

variables Technological relatedness Domestic International Local protectism
accessibility accessibility
Dependent Independent Across variables Region
variables variables
Industrial Technological Technological  relatedness* | East
product entry relatedness Domestic market accessibility
Industrial Domestic Technological  relatedness* | Middle

product exit Domestic market accessibility

market accessibility

International Technological relatedness* West
market accessibility | International market
accessibility

Local protectionism | Technological  relatedness* | Northeast
Local protectionism

Figure 1. The research framework
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3.3 Variables

3.3.1 Dependent variables

The dependent variable (C;c20:/) of our model is a dummy variable. We
evaluate it as / if city ¢ has a revealed comparative advantage (RCA) in
industry 7 in year 2011, and O if not. If the share of an export industry in a
city is greater than the share of that industry in the whole country, the city is
considered ot have a comparative advantage in this industry. In this paper,
we use four-digit-level industries (1080 industries). China’s prefecture-level
cities is used as the geographical unit of analysis. RCA is measured as
follows:

x(c,i)

RCAi,c =ZiX(C,i)/ cx(c,i) (1)

Yeix(ci)

3.3.2 Independent variables

3.3.2.1 Technological relatedness

Refer to the artical of Hidalgo et al. (2007), we employ a co-occurrence
indicator to calculate the proximity of industrial techonology, which is
expressed as

Gw=min (Prob (RCA/ | RCA), Prob (RCA." | RCA))) ©)

Where the proximity @ between industry j and industry m refers to the

minimum of the conditional probability that one has a local revealed
comparative advantage (RCA) while the other also has a local RCA at the
same place. Higher @;, means high possibility, that is , two industries with
RCA are coordinated and gathered in one region, so that are more possible
to have higher correlation with each other. Different from proxies that rely
on traditional sector classifications to define linkages between industries, @
is more broadly and depicts the technological or cognitive proximity without
considering their traditional official sector classifications.

In order to define the level of technological relatedness between regions
in China, we introduced the concept of density, which is expressed as X.

W = Z,-XL%
2% G)

Where w;" is the density surrounding industry i for region » in year ¢,
xi/=1 if RCA>1 and 0 if RCA<=l.In essence, density measurement
combines the intrinsic relatedness information of products with the
correlation information of local specialization patterns. The higher w;/" is ,the
closer sector i is to the productive advantage of city » in time ¢.
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3.3.2.2 Domestic market potential as resulted in highway and
railway transportation

Based on Harris’s model, we design a model to measure the domestic
market potential of every Chinese prefecture-level city as follows:

Wi = 3 aBalo(j, )"
n “4)

Eyis the local total consumption of H, Tx(j,h) is the transport index of J
and H, and « is an alternative variable for market potential attenuation with
distance. According to the method based on (Shi, M., Zhao, & Jin, 2007),
this paper takes the space allocation rate of the cargo with distance as the
substitution variable of a, while the formula is a=5D;"%!. E} is the market
size of H, which is expressed by the market consumption level of H. The
transport index 7=r*Dj,, in which r is the unit transport cost and Dy, is the
transport distance between the two places. The transportation distance matrix
of the cities is established by combining railway transportation and highway
transportation. The measurement method is that the transportation between
cities is mainly based on the shortest distance of railway transportation,
while the cities in which the railway is not accessible are converted into
railway distance according to the corresponding price of highway.
According to the results of the market survey, the average freight rate of the
railway is 0.08611 yuan/t KM while the average highway freight is 0.27
yuan/t. KM. The parameter u which characterizes the substitution of elasticity
is 2.5.

3.3.23 International market potential as resulted in navigational
transportation

This paper uses the method of Parsley and Wei (1996); Yang and Guo
(2016) to measure international market potential as resulted in navigational
transportation based on the FTSA value of the city. FTSA means the degree
of difficulties in the city’s international trade which relies on navigational
transportation and the size of the overseas markets which can be linked. It is
measured as follows:

AC=M,“C;* ®)

ACY is the value of FTSA from city i to region s overseas; M," is the
charm value of regions which is used to measure the market capacity of the
overseas region and which is measured by the gross import of the exact
region; C;/ is the generalized transportation cost from city i to region s
overseas. o and A are given parameters.

3.3.24 International market potential as resulted in aerial
transportation

Referring to the FTSA method for measuring the international market
potential as resulted in navigational transportation, we calculate the
international market potential as resulted in aerial transportation as follows.
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The meaning of each index in the formula is consistent with the previous
section.

ACP=M,“C* (6)

The flight distribution of the international hub cities (mainly capital) of
the major economic entity in China’s 10 major airports is searched by
scheduled flight software. We find that three international hub airports in
Beijing, Shanghai and Guangzhou mainly take non-stop flights to the main
hub cities of the five continents. The flights of the airports of the other seven
domestic hub cities to the main hub cities of the five continents are mainly
via transfer in Beijing, Shanghai or Guangzhou. We define that the export
products of the cities without airports will be transported to the nearest cities
with an airport by highway and then flown to the closest cities of Beijing,
Shanghai or Guangzhou, and finally by a flight to the destination.

Ci=dir! *4 Q)
Ci'=(dirn+Air?’) *4 (®)
Ci*=Road"*0.27+ (Airy™+Air?) *4 ©)

C/ is the cost of aerial transportation from Beijing, Shanghai or
Guangzhou to the region s overseas, Cii® is the cost of air transportation from
city i with an airport, with the exception of Beijing, Shanghai and
Guangzhou, to the region s. Cy’ is the cost of air transportation from city i
without an airport to region s. Air;’ is the flight distance from Beijing,
Shanghai or Guangzhou to region s overseas which is measured by the
distance of the course line of the equator. Air;i' is the flight distance from the
city i with an airport with the exception of Beijing, Shanghai and Guangzhou
to region s overseas. Road;" is the highway distance from city i without an
airport to the nearest city with an airport. According to the market survey,
the cost of unit air transportation is 4 yuan/t.km and the cost of unit highway
transportation is 0.27 yuan/t.km.

3.3.2.5  Market segmentation

The theoretical basis of using the variance of relative prices (P;/ P)) to
measure the degree of market segmentation is from Samuelson’s “iceberg”
model (1954). This model shows that P; and P; can rise and fall together or
one rise together with another fall. As long as the value of P; / P; does not
exceed a certain range, it can be considered that the market between the two
regions is integrated. The existence of transaction costs explains the failure
of the law of one place between the two places. This shows that the standard
deviation of price fluctuation adopted by Young is difficult to accurately
reflect the degree of market integration. Parsley and Wei (1996) used the
“iceberg” cost model and the variance changes of relative price in different
regions to calculate the “boundary effect” between regions. They explored
the path to research on market segmentation by observing the variance of
relative prices (P;/ Pj).
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4. EVOLUTION OF THE PRODUCTION NETWORK
OF CHINA’S EXPORT INDUSTRY

Taking the total export volume of 4-digit industries in 31 provinces,
autonomous regions and municipalities directly under the central
government in China in 2006 and 2011 as the basic data unit, we identify the
dominant products of each city and calculate the proximity of products, then
we add the total export volume of each city in 2006 and 2011 respectively.
We make a spatial map of export products of 2006 and 2011 using the
software, Cytoscape. The products are used as the nodes and the product
space is built with the proximity as the edges between the nodes. To make
the space map clearer, we remove the edges of proximity less than 0.6 and
the nodes of the export value of products less than $0.1 billion. The results
are shown in the following figures.

Figure 2 and Figure 3 are the production network of China’s export
products in 2006 and 2011 respectively. In Figure 2, the nodes are 2,615 and
the edges are 610. There are two major cores in the production network. The
left core consists of chemistry products, textile products, general machine
products, food and beverage and base metal products which usually lie in the
low and middle end of the industrial chain. The two cores are linked with
each other through some sparse linkages. Besides, there are many linkages
that exist at the edge of the production network. In Figure 3, there are some
obvious changes in the production network in 2011 from in 2006. The nodes
increase to 2,655 and the edges increase to 681. Compared with the left core,
the right core reduces the middle and low-end products such as food and
beverage and chemistry products while increasing the high-end products
such as vehicle products, optics, lighting, film instrument and equipment.
Overall, there are more links between industries. In particular, there are more
links between the two cores so that the distance between the cores is smaller
and the classifications of industries between the two cores become similar.
The number of nodes in the two cores increases which implies that more
industries relate tighter with each other.

To compare the regional differentiation in the production network, we
hold the production space while Figure 4 is fixed. Figure 4 presents the
production network of four regions in China’s production network in 2006.
We can see that the advantaged sector of the eastern region mainly exists in
the right corner while the advantaged sector of the northeast, middle and
west regions mainly exist in the left corner. As the sectors in the right corner
are mostly more developed than those in the left corner, we can find that in
the eastern region the introduction of new industrial types has maintained a
leading level. That is to say, regional development in China has significant
differences and needs to be classified studied. Figure 5 presents the
evolution of regional production structure from 2006 to 2011. The
production space has been kept in Figure 2 fixed. The solid triangle
represents the new dominant plates in the region development from 2006 to
2011, the solid circle represents the existing dominant plates in 2006 while
the hollow circle represents the rest of the plates. It is shown that the new
advantageous industries within the eastern and north-eastern regions are
widely distributed in the core and marginal areas of the product space while
the new advantageous industries in the central and western regions are
mainly concentrated in the two core areas while the marginal areas are less
distributed. This shows that the newly added advantageous industries in the
eastern and north-eastern regions are less affected by the level of
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technological association of product space while the central and western
regions are more affected by the level of technological relatedness of the
product space, while the central and western regions are more influenced by
the technological relatedness of product space. As cities in the eastern and
north-eastern regions of China are closer to the coastline and the highway,
railway and air transportation are more developed, the international market
accessibility and domestic market accessibility are better than those in the
central and western regions. This may reflect that the evolution of export
products in regions with high access to domestic and international markets is
less affected by technological relatedness, which is consistent with the
argument in this paper.

[ ] rs..s \ "

e0®oe
» ®

o0 .

No. of nodes: 610
No. of edges: 2615

Legend

Plants and animals and their products
@ Food and beverage and their processing
® Mineral products
@ Chemistry and their industnial products
Plastic and rubber products
@ Leatherware
Wood pulp and paper products
@ Textiles and textile products

Shoes and hat umbrella and other products and onginal
@ Ceramics and glass products
. Pears, Precious sTones, precious metals and prr.-rL: Its

Base metals and products
@ General mechanical products and parts
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@ Opucs, lighting. Tilm instruments and equipment
® others

Figure 2. The production network of China’s export products, 2006. Note: (1) Every four-
digit manufacturing secto is represented by a node; (2) A four-digit industry of a category
is represented by one color (3) There are 610 nodes and 2615 edges in total; (4) The
threshold of relatedness is 0.6 while the data source is from the export customs declaration
data recorded by customs offices in China.
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No. of nodes: 681
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Figure 3. Product space in the entire country in 2011. Note: (1) There are 610 nodes and 2615
edges in total; (2) the threshold of relatedness is 0.6 while the data source is from the export customs
declaration data recorded by customs offices in China.

Middle West

Figure 4. Localization of the production structure for different regions in the production space of
China, 2006. Note: (1) Fixed the production space in Figure 2 while the black solid circle represents
the sectors with competitive advantages in (RCA>1) the region, and a hollow circle represents the
remaining ones.



East
Northeast
Middle
South

New Advantage Sector
in 2011

Advantage Sector Exist-
ing in 2006

Advantage sector

Other sector
Figure 5. Production structure in different regions of China’s production space in 2011. Note: (1)
Fixed the production space in Figure 4 , The solid triangle represents the new advantageous sector of
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in 1999, and the hollow

S. MODEL SPECIFICATION
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Since our dependent variable is binary, the PROBIT model is used. The
following econometric equation is estimated:

Cieoo= @+ a X C; o, 06t @ :XETR;, & 81X seat Boxairt Bi;xdomestict By
X segmentation.

+ V1% o 200sXETR, X s€a. + ¥ 2X (1_ Cie 2005) XETR; -X sea.
+ VX C: o 200sXETR, Xair. + yaX (1_ Ci. m()z;) XETR; .xair.
+ vsX o, 2006XETR;, X domestict yex (1- G . a06) XETR i X domestic.

+ Y% Ci e, 200sXETR: X segmentation yeX (1-Ci o 20) XETR; X
segmentationtOx+rt+e

The dependent variable (Ci.20:;) and the first independent variable
(Cic2006) of our model are dummy variables. We evaluate it as 1 if city ¢ has
a revealed comparative advantage (RCA) in industry 7 in year 2011/2006 and
0 if not. X is a vector of the province and industry variables, which is used to
control the province and industry characteristics. Y represents control
variables, which are represented by GDP. 2005 (GDP value in city ¢ in 2006)
and population,, »pss (the total population of city ¢ in 2006) respectively. sea.
is the international market potential as resulted in navigational transportation
while air. is the international market potential as resulted in air
transportation. domestic. is the domestic market potential as resulted in
railway and highway transportation. ETR;. is the level of technological
relatedness of product i in city ¢ in 2006, segmentation. is the level of market
segmentation in city ¢ in 2006. GDP, s is GDP value in city ¢ in 2006,
population., s is the total population of city ¢ in 2006. GDP. s and
population., 20s represent two control variables of the model.

Following Boschma et al. (2013), we distinguish between the effect of
independent variables on two kinds. One is developing a new comparative
advantage industry of a city, while the other is keeping a comparative
advantage in the existing industrial structure of a city. y;,y3s,y7 reflect the
effect of independent variables in developing a new comparative advantage
industry, while y2,747s7s reflect the effect of independent variables in
keeping a comparative advantage in an existing industry.

The significant positive effect of ETR means that regions are supposed to
diversify into related industries which indicates that the regional economy
evolves in a path-dependent way. sea., air. and domestic. represent the
market potential effect while segmentation. represent the segmentation
effect. Furthermore, we introduce the interaction term between ETR and the
other variables. A significant sign of the interaction term indicates that the
specific market force enhances or restricts regions’ reliance on technological
relatedness. If this is the case, regions’ reliance on path-dependent modes
can be transcended by approaching the outside market in various ways so
that market force is another factor to impact regional industrial evolution.
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6. EMPIRICAL RESULTS

The correlation coefficients matrix of independent variables in Table I
presents that explanatory variables are moderately correlated. There is not a
significant collinearity issue in the following model estimations.

Table 1. Correlation coefficients among independent variables

Cic,2006 ETR sea air domestic segmentation
Cic,2006 1.0000
ETR 0.2602  1.0000
sea 0.1054  0.4219  1.0000
air 0.1106  0.4348  0.5607  1.0000
domestic 0.0737  0.2638  0.2326  0.2251 1.0000
segmentation -0.0207  -0.0738 -0.1283 -0.2647 -0.1655 1.0000

The descriptive statistics of the full sample and the four regions show that
the distribution of the main variables is significantly different. For the ratio
of transition industry, which is the industry with RCA2006=0 while
RCA»11=1, the eastern region shares the highest ratio of 18.44%, which is
more than three times that of the west. This illustrates that the most
developing region has the most active performance of introducing new
advantageous industries. The ratio of transition industry between the four
regions is 18.44%, 10.57%, 8.56%, 5.69% relatively, which is
3.24:1.86:1.5:1 in proportion, as the mean values of ETR between the four
regions are 0.1659, 0.1061, 0.0734 and 0.0518, which is 3.20:2.04:1.42:1 in
proportion, and which is similar to the proportion of the ratio of a transition
industry. This may suggest that the high level of technological relatedness
may bring a high level of transition industries. Meanwhile, for the mean
value of the variable of sea, air and domestic, the eastern region has the
highest value, the western region has the lowest and the central and northeast
regions are in the middle, which is also consistent with the relationship of
the ratio of transition industries. This implies that the international market
potential and the domestic market potential may also have positive roles in
promoting the transformation of local industries. For the variable of
segmentation, the western region has the highest mean value and the
northeast has the lowest value, which may be partly in line with the expected
side effect of market segmentation on industrial transformation.
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Table 2. The descriptive statistics of the full sample and the four regions

The ratio of ETR sea air domestic segmentation

transition

. mean SD mean SD mean SD mean SD mean SD

industry
full sample 11.01% 0.1035 0.00016 531.40 3.5775 360.14 1.9381 1.5487 0.3419 0.0041 0.00015
east 18.44% 0.1659 0.00025 574.94 3.1.31 381.70 2.7041 3.6223 0.9596 0.0035 0.00021
northeast 10.57% 0.1061 0.00040 476.35 6.3267 354.18 3.5065 0.6883 0.0168 0.0025 0.00015
middle 8.56% 0.0734 0.00020 552.85 3.0548 358.86 2.7914 09117 0.1332 0.0045 0.00031
west 5.69% 0.0518 0.00019 475.28 5.1455 335.34 3.3414 0.2025 0.0269 0.0052 0.00030

Since the dependent variable is binary, the PROBIT model has been
used. The regression results are as follows, while Table 3 reports the
econometric results:

From model (1) to model (6), we can see that technological relatedness
has positive effects on having a comparative advantage in an industry,
suggesting that regions tend to be specialized in industries that are closely
related to pre-existing industrial structure, which echoes the conclusion of
proponents of evolutionary economic geography. Besides, the international
market potential resulted in navigational transportation and domestic market
potential both have positive effects on having a comparative advantage of
local export products. Market segmentation has a negative effect, which is
consistent with our hypothesis. The results demonstrate that besides relying
on the supply side, approaching the domestic and international market
demand significantly promotes the emergence of new industries. Market
segmentation is an unstable variable between the models in the full-sampled
estimation, as it is significantly negative in models (2) and (4) while
insignificant in models (1), (3) and (5), which may because the market
segmentation force varies between regions. The international market
potential resulted in air transportation is also unstable as it is insignificant in
some models and even negative in others, which is contrary to expectations
and which needs further exploration.

From model (3)-(7), the interaction term between ETR and other
variables are introduced to the models. It is found that, in model (3), the
interaction term between international market potential resulted in
navigational transportation and technological relatedness being negative, and
in model (5) the interaction term between the domestic market potential and
technological relatedness is also negative. This illustrates that the role of
both international and domestic market potential significantly reduces
regions’ reliance on technological relatedness on the diversification of
regional export products. That is to say, when regions approach the domestic
and international market, the effect of technological relatedness on the
diversification of local export products will weaken. In model (6), The
interaction term of technological relatedness and market segmentation is
significantly positive which may demonstrate that the intervention of local
government on the local industry will enhance the effect of technological
relatedness on regional diversification. As the variable of segmentation is
insignificant in model (6), it needs further research.

The products are divided by the regions into the northeast, the east, the
middle and the west groups. The regressions are conducted separately among
the four groups. The estimation results are as follows, and are shown in
Table 4.
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To begin with, we investigate the supply side. Density has a significantly
positive effect on the city groups of the east and the west while it is
insignificant on the city groups of the middle and the northeast which
suggests that the effect is not universal across regions. Next, we turn to the
demand side. It is found that the variable of sea.is significantly positive in
the northeast and middle regions while significantly negative in the east
region and insignificant in the west region. Then, for the variable of air, we
can see that in the city groups of the east, northeast and middle, the variable
of air plays a significant positive effect while in the city group of the west,
the variable of air plays a negative effect. From the results above we can
conclude that in regions such as those in the northeast and middle, in which
technological relatedness does not work, the international market potential
does work. For the performance of the two variables of domestic market
potential and market segmentation, the eastern, central and north-eastern
regions all show relative consistency: domestic market potential has a
significant positive effect on local products’ diversification, while market
segmentation has a significant inhibiting effect on it. However, the domestic
market potential of northeast China has a significant promoting effect on the
evolution of local products and market segmentation has a significant
promoting effect on it, which may be explained by the special local
centralized political system as the local government is the main supportive
force to the development of its leading industry.

For the interaction term, we referred to model (1) and model (4), as only
in these two groups is the variable of ETR significantly positive. In model
(1), we can find that the international term between sea. and ETR is
significantly positive. The interaction term between domesticc and ETR
together with the interaction term between segmentation and ETR are both
negative. This means that in the region of the east, the international market
potential has a significantly positive effect both on generating a new
advantageous industry and sustaining an existing advantageous industry,
while domestic market potential and market segmentation have a negative
effect on both. In model (4), we can see that the interaction terms of ETR
and domestic are significantly negative and the interaction terms of ETR and
segmentation is significantly positive and the interaction terms of ETR and
segmentation in maintaining an existing advantageous industry, which may
indicate that in the region of west, domestic market potential will inhibit the
effect of technological relatedness on regional diversification, and market
segmentation will promote the opposite of which. This can give us a
guideline that in the underdeveloped countries, if we want to break the path-
dependent influence and create new influences, approaching the international
and domestic market together with reducing local protection will be
effective.

As a robust check, we re-estimate all models by using the Logit model.
When considering the international and domestic market potential, we
substitute GDP for gross import in calculating the charm value of foreign
countries and domestic cities. When considering the market segmentation,
we substitute the relative price index proportion of the output value of the
state-owned enterprises in the city for the proportion of the output value of
the state-owned enterprises. Compared with the results presented above,
these changes produce only minor effects. Hence, estimation results for these
robustness checks are not reported here.
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Table 3. The estimation results of all sample statistical models (1)

()] (@) 3 4) (5) (6)
VARIABLES Cic 2011 Cic2011 Cic2011 Cic 2011 Cie2011 Ci,c 2011
Ci,c.2006 -0.0261 -0.0254 0.109 0.159** -0.0283 0.0979
(0.0403) (0.0403) (0.0740) (0.0764) (0.0551) (0.0695)
ETR 9.299%** 8.925%** 29.72%%%* 17.63%%%* 13.8] %%k 7.222%%%
(0.422) (0.445) (2.628) (2.945) (0.590) (0.553)
sea 0.00240**  0.00466***  0.00223** 0.00232%* 0.00143
(0.000996) (0.00105) (0.000998) (0.00103) (0.00101)
air -0.00314**  -0.00429*** -0.00173 -0.0101%*** -0.00151
(0.00147) (0.00148) (0.00154) (0.00158) (0.00150)
domestic 0.166%** 0.216%** 0.169%** 1,11 3%k 0.176%**
(0.0626) (0.0623) (0.0625) (0.0918) (0.0628)
segmentation 112.8 -1,035%** -143.1 -2,033%%* 219.9
(259.3) (303.2) (270.5) (310.5) (261.5)
population -0.00124 -0.00130 -0.00168 -0.00147 -0.000760 -0.00125
*xx *k *k *xx *xx *k %
(0.000218  (0.000234) (0.000244) (0.000245)  (0.000238) (0.000234)
)
GDP -1.58¢e-08 -1.26¢-08 -7.10e-09 -1.70e-08 -7.61e-09 -1.65¢-08
*xx *% *% *k %
(6.07¢-09)  (6.35¢-09) (6.58e-09) (6.65¢-09) (6.61¢-09) (6.39¢-09)
Cic2006*ETR *sea -0.0453%**
(0.00536)
(1- Cic,2006)*ETR *sea -0.0429%***
(0.00530)
Cic2006* ETR *air -0.0300%**
(0.00868)
(1- Cic,2006)*ETR *air -0.0251***
(0.00846)
Cic.2006*ETR*domesti -17.42%**
c
(1.455)
(1-  Cic2006)*ETR* -17.51%%*
domestic (1.266)
Cic2006*ETR* 2.199*
segmentation (1.249)
(1-  Cic2006)*ETR* 4 .347%**



Liu& Li 77

segmentation (0.832)
i.province included included included included included included
i.hs included included included included included included
Constant -2.334%** -2.621%* -0.153 -2.290** 5.496%** -3.086%**
(0.338) (1.147) (1.201) (1.147) (1.311) (1.157)
Observations 47,936 47,936 47,936 47,936 47,936 47,936

skkp <001 #kp <0.05 *p <0.1

Table 4. Results of regression analysis of PROBIT model in east, middle, west and northeast cities

6] (2) 3) “4)
east northeast middle west
VARIABLES Cic2011 Ci.c2011 Cic2011 Cic2011
Ci, c.2006 0.150%** 0.165%* 0.121%** 0.0946
(0.0381) (0.0883) (0.0528) (0.0837)
ETR 7.091%** 3.690 -2.361 7.145%*
(2.476) (3.199) (5.509) (3.480)
sea - 0.00362* 0.00283*%** 0.00123
0.00230%**
(0.000603) (0.00199) (0.000904) (0.00121)
air 0.00687*** 0.00637* 0.00359%#%*%* -
0.00987#%**
(0.000779) (0.00340) (0.000947) (0.00186)
domestic 0.0301*** -2.327%%* 0.0356** 1.174%**
(0.00431) (0.660) (0.0172) (0.117)
segmentation -38.42%%* 134.4%* 28.50 -1,849%%%*
(11.15) (59.04) (44.65) (313.4)
population 0.000159** -0.000293 0.000364 -
0.000567**
(6.84¢-05) (0.000194) (0.000302) (0.000262)
GDP 6.17e- 2.54e09*** -5.80e-09 -1.03e-08
09k
(3.95¢-10) (5.75¢-10) (7.37¢-09) (7.63¢-09)
Ci,c.2006*ETR *sea 0.0212%** -0.00170 0.0189* 0.0257
(0.00348) (0.0309) (0.0102) (0.0164)
(1- Gi,c.2006)*ETR *sea 0.0228*** 0.0151 0.0115 0.00636
(0.00336) (0.0221) (0.00871) (0.0113)

Ci.c2006*ETR*air -0.0430%** 0.00454 -0.0196 -0.0191
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(0.00550) (0.0429) (0.0134)
(1- Gi,c,2006)*ETR *air -0.0427%** -0.0179 -0.00140
(0.00527) (0.0319) (0.0101)
Ci,c,2006*ETR*domestic -0.153*** 21.02%%* -0.259
(0.0202) (4.590) (0.255)
(1- Gi.c.2006) *ETR *domestic -0.161%*** 18.84%** -0.288
(0.0204) (4.465) (0.203)
Ci,c.2006*ETR*segmentation -1.625%** -3.835%%* 5.759%%**
(0.454) (1.106) (1.650)
(1- -2.605%** 0.0723 2.602%**
Ci,.c.2006) * ETR*segmentation
(0.258) (0.550) (0.628)
i.province included included included
i.hs included included included
Constant -3.391*** -6.410%** -4.983%**
(0.505) (0.993) (0.588)
Observations 88,996 26,656 63,424

(0.0208)
0.00869
(0.0143)
~18.89%+*
(3.145)
~18.70%%x
(2.035)
0.393
(2.046)

2.623%**

(0.907)
included
included
5.354%**

(1.353)

47,936

Hkkp <0. 01 Hkp <0.05 *p <0.1

7. CONCLUSION AND DISCUSSION

In the context of “the new normal” of China's economy, to pursue the
quality of economic growth and ensure sustainable economic growth in
cities, economic geographers and urban planning scholars have put emphasis
on the role of related variety and path dependence. They have concluded that
new industry emerges in the regions primarily on the support of technology-
related industrial structure. Such a perspective has only concerned the supply
side but has not put enough emphasis on the demand side. This conclusion is
unilateral as it only provides a sufficient condition but ignores the essential
condition. It does not consider whether the attempt to improve the
accessibility of the market of a region can stimulate the emergence of new
industries so that the restriction of backward regions as resulted in the lack
of technology-related industries can be transcended.

In this article, we define two types of variables to represent the
accessibility level of the market, which are market potential and market
segmentation respectively. Empirically, this research has proved that
technological relatedness, which represents a path-dependent pattern, is
effective on the innovation of the regional export industry, as well as market
potential and market segmentation, which have positive and negative effects
respectively. Meanwhile, market potential alleviates the positive effect of
technological relatedness on the evolution of the export industry while
market segmentation promotes the opposite of which. From the results, we
are able to conclude that the market force on the innovation of local
industries needs to be paid more attention to and be carefully examined,
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especially in the regions that technological relatedness does not work or
there is powerful intervention by local governments.

This research extends the perspective of evolutional economic geography
empirically. It expands the theoretical framework of evolutionary economic
geography and extends the research field of regional product innovation
from the supply side to the demand side. By introducing the theory of new
economic geography and the theory of local protectionism, this paper
demonstrates that the local market can promote industrial evolution by
approaching the large market and weakening the power of market
segmentation. This conclusion provides a new path for local economic
revitalization and expands the direction for further research in the future.
Should we increase the number of countries with export markets, or focus on
expanding to advanced economies? Should we expand the types of industries
contained in the market, or focus on developing high-tech industries? In
future, based on the results of this study, the matching research work can be
conducted for both supply-side by path dependence and demand side by
market forces to expand the theoretical framework of evolutionary economic
geography. It demonstrates that regional industries can pursue regional
industrial innovation by promoting their market accessibility and market
liberalization. This is especially crucial for yet-to-develop countries or
regions as they are facing industrial environments which are usually in
peripheral industrial areas, and thus have little chance to reach the core area
on a path-dependent theoretical basis. This paper presents a quantitative
study that testifies to the effect of the demand side on regional economic
diversification, which has already been discussed in evolutionary economic
geography, but has not been proved. Therefore, we need to adopt some
regional industrial development strategies, including supporting some
advanced industries, approaching or building large regional transportation
infrastructure to enhance market potential and create an open and fair market
environment.

ACKNOWLEDGEMENTS

This work was supported by the National Natural Science Foundation of
China [Grant number 41425001].

REFERENCES

Aguilar-Becerra, C. D., Frausto-Martinez, O., Avilés-Pineda, H., Pineda-Pineda, J. J., Caroline
Soares, J., & Reyes Umaia, M. (2019). "Path Dependence and Social Network Analysis
on Evolutionary Dynamics of Tourism in Coastal Rural Communities". Sustainability,
11(18), 4854.

Aldieri, L., & Vinci, C. P. (2018). "Green Economy and Sustainable Development: The
Economic Impact of Innovation on Employment". Sustainability, 10(10), 3541.

Ali, M. (2017). "Determinants of Related and Unrelated Export Diversification". Economies,
5(4), 50.

Bassanini, A., & Dosi, G. (2001). "When and How Chance and Human Will Can Twist the
Arms of Clio". Pisa, Italy: Laboratory of Economics and Management (LEM), Sant'Anna
School of Advanced Studies.

Boschma, R. (2005). "Proximity and Innovation: A Critical Assessment". Regional studies,
39(1), 61-74.

Boschma, R., & Capone, G. (2016). "Relatedness and Diversification in the European Union



80 IRSPSDA International Vol 9 No.3 (2021), 58-81

(Eu-27) and European Neighbourhood Policy Countries". Environment Planning C:
Government Policy, 34(4), 617-637.

Boschma, R., Frenken, K., Bathelt, H., Feldman, M., & Kogler, D. (2012). "Technological
Relatedness and Regional Branching". Beyond territory. Dynamic geographies of
knowledge creation, diffusion innovation, 29, 64-68.

Boschma, R., & Martin, R. (2004). The Handbook of Evolutionary Economic Geography.
Adhuarga press.

Boschma, R. A., & Wenting, R. (2007). "The Spatial Evolution of the British Automobile
Industry: Does Location Matter?". Industrial corporate change, 16(2), 213-238.

Choe, W. J., & Ji, 1. (2019). "The Performance of Supply-Push Versus Demand-Pull
Technology Transfer and the Role of Technology Marketing Strategies: The Case of a
Korean Public Research Institute". Sustainability, 11(7), 2005.

Cohen, W. M., & Levinthal, D. A. (1989). "Innovation and Learning: The Two Faces of R &
D". The economic journal, 99(397), 569-596.

Cooke, P. (2017). "Complex Spaces: Global Innovation Networks & Territorial Innovation
Systems in Information & Communication Technologies". Journal of Open Innovation:
Technology, Market, and Complexity, 3(2), 9.

Deng, J., & Li, J. (2019). "Segmentation of Nature-Based Tourists in a Rural Area (2008—
2009): A Single-Item Approach". Sustainability, 11(7), 2052.

Eiras-Franco, C., Guijarro-Berdifias, B., Alonso-Betanzos, A., & Bahamonde, A. (2018).
"Interpretable Market Segmentation on High Dimension Data". Multidisciplinary Digital
Publishing Institute Proceedings, 2(18), 1171.

Fujita, M., Krugman, P, & Mori, T. (1999). "On the Evolution of Hierarchical Urban
Systems". European Economic Review, 43(2), 209-251.

Gereffi, G. (1999). "International Trade and Industrial Upgrading in the Apparel Commodity
Chain". Journal of international economics, 48(1), 37-70.

Glaeser, E. L., Kallal, H. D., Scheinkman, J. A., & Shleifer, A. (1992). "Growth in Cities".
Journal of political economy, 100(6), 1126-1152.

Hanson, G. H., & Xiang, C. (2004). "The Home-Market Effect and Bilateral Trade Patterns".
American Economic Review, 94(4), 1108-1129.

Harris, C. D. (1954). "The, Market as a Factor in the Localization of Industry in the United
States". Annals of the association of American geographers, 44(4), 315-348.

He, C., & Ma, Y. (2014). "Market Segmentation and Exports in Cities of China". Progress in
Geography, 33(4), 447-456.

Henderson, V., Kuncoro, A., & Turner, M. (1995). "Industrial Development in Cities". Journal
of political economy, 103(5), 1067-1090.

Hidalgo, C. A., Klinger, B., Barabdsi, A.-L., & Hausmann, R. (2007). "The Product Space
Conditions the Development of Nations". Science, 317(5837), 482-487.

Hidayati, 1., Yamu, C., & Tan, W. (2019). "The Emergence of Mobility Inequality in Greater
Jakarta, Indonesia: A Socio-Spatial Analysis of Path Dependencies in Transport-Land Use
Policies". Sustainability, 11(18), 5115.

Hu, S., Song, W., Li, C., & Zhang, C. H. (2019). "The Evolution of Industrial Agglomerations
and Specialization in the Yangtze River Delta from 1990-2018: An Analysis Based on
Firm-Level Big Data". Sustainability, 11(20), 5811.

Jaffe, A. B., Trajtenberg, M., & Henderson, R. (1993). "Geographic Localization of
Knowledge Spillovers as Evidenced by Patent Citations". the Quarterly journal of
Economics, 108(3), 577-598.

Keller, W. (2002). "Geographic Localization of International Technology Diffusion".
American Economic Review, 92(1), 120-142.

Krugman, P. (1980). "Scale Economies, Product Differentiation, and the Pattern of Trade".
The American Economic Review, 70(5), 950-959.

Krugman, P. R. (1991). Geography and Trade. MIT press.

Krugman, P. R., Obstfeld, M., & Melitz, M. J. (2014). International Trade: Theory and Policy.
(Vol. 14) Pearson.

Li, F., & Li, G. (2018). "Agglomeration and Spatial Spillover Effects of Regional Economic
Growth in China". Sustainability, 10(12), 4695.

Luhas, J., Mikkild, M., Uusitalo, V., & Linnanen, L. (2019). "Product Diversification in
Sustainability Transition: The Forest-Based Bioeconomy in Finland". Sustainability,
11(12), 3293.

Martin, R., & Sunley, P. (2006). "Path Dependence and Regional Economic Evolution".
Journal of economic geography, 6(4), 395-437.

Neffke, F., Henning, M., & Boschma, R. (2011). "How Do Regions Diversify over Time?
Industry Relatedness and the Development of New Growth Paths in Regions". Economic



Liu& Li 81

geography, 87(3), 237-265.

Parsley, D. C., & Wei, S.-J. (1996). "Convergence to the Law of One Price without Trade
Barriers or Currency Fluctuations". the Quarterly journal of Economics, 111(4), 1211-1236.

Qin, X, Li, S., Xu, W., & Li, X. (2019). "Which Export Variety Matters for Urban Economic
Growth, Related or Unrelated Variety?". Sustainability, 11(16), 4325.

Shi, M., Zhao, Z., & Jin, F. (2007). "A Quantitative Evaluation on Regional Market Potential
in China". ACTA GEOGRAPHICA SINICA, 62(10), 1063-1072.

Shi, T. T., Liu, X. R., & Li, J. J. (2018). "Market Segmentation by Travel Motivations under a
Transforming Economy: Evidence from the Monte Carlo of the Orient". Sustainability,
10(10), 3395.

Tao, C., Zhang, J., Cheng, B., & Liu, Y. (2019). "An Assessment of the Impact of Spatial
Agglomeration on the Quality of China’s Wood Processing Industry Products".
Sustainability, 11(14), 3961.

Van Den Berge, M., & Weterings, A. (2014). "Relatedness in Eco-Technological Development
in European Regions". Papers in Evolutionary Economic Geography, 14(13), 1-30.

Walker, R. A. (2000). "The Geography of Production”". A Companion to Economic Geography,
Oxford: Blackwell, 113-132.

Wang, C.-P., Li, C.,, & Liu, S.-T. (2016). "A Multidimensional Environmental Value
Orientation Approach to Forest Recreation Area Tourism Market Segmentation". Forests,
7(5), 92.

Weidenfeld, A. (2018). "Tourism Diversification and Its Implications for Smart
Specialisation". Sustainability, 10(2), 319.

Wu, W., Liang, Y., & Wu, D. (2016). "Evaluating the Impact of China’s Rail Network
Expansions on Local Accessibility: A Market Potential Approach". Sustainability, 8(6),
512.

Yang, Z., & Guo, L. (2016). "Evolution of Shipping Accessibility for China’s Foreign Trade".
Economic geography.

Young, A. (2000). "The Razor's Edge: Distortions and Incremental Reform in the People's
Republic of China". the Quarterly journal of Economics, 115(4), 1091-1135.

Zhang, H., & Tang, H. (2017). "A Study of Trade Relationship between China and the Areas
Along the Belt and Road Initiative Based on Trade Intensity Index Model". International
Economics Trade Research, 3, 27-39.

Zhang, J., Zhang, P., & Huang, T. (2010). "Does Domestic Market Segmentation Push
Chinese Firms' Exporting". Economic Research Journal, 8, 29-41.

Zhang, W., & Li, S. (1998). "Competition between Regions and Privatization of Chinese
State-Owned Enterprises". Economic Research, 12, 13-22.

Zhao, Q., & Xiong, X. (2009). "The Comparative Analysis of the Segmentation Degree of
China’s Three Major Markets: Time Tendency and Trend Difference.". World Economy, 6,
41-53.



