
A Comparison between Flea Markets and
Traditional Open-air Markets

言語: jpn

出版者: 

公開日: 2022-05-20

キーワード (Ja): 

キーワード (En): 

作成者: Mizobe, Akio

メールアドレス: 

所属: 

メタデータ

https://doi.org/10.24517/00059657URL
This work is licensed under a Creative Commons
Attribution-NonCommercial-ShareAlike 3.0
International License.

http://creativecommons.org/licenses/by-nc-nd/3.0/


 Back to project page

1996 Fiscal Year Final Research Report Summary

A Comparison between Flea Markets and Traditional Open-air
Markets
Research Project

Project/Area Number

06610162

Research Category

Grant-in-Aid for Scientific Research (C)

Allocation Type

Single-year Grants

Section

⼀般

Research Field

社会学(含社会福祉関係)

Research Institution

Kanazawa University

Principal Investigator

MIZOBE Akio   The faculty of letters, Kanazawa University Asistant profeser, ⽂学部, 助教授 (90127142)

Project Period (FY)

1994 – 1996

Keywords

Open-air market / flea market / social class / non-economic charm / Toyama / Wajima / Niigata / customer-vendor network

Research Abstract

I have compared three kinds of open-air markets, a periodical street market in Niigata City, a morning street market for residents and tourists in
Wajima City and an open-air flea market in Toyama City. What follows is main findings : 
I.Major determinants of rise and fall of open-air markets 
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1. Unique commodities which are not available at any other stores 
The prosperity of an open-air market depends on whether it has original commodities which are not available at any other stores, especially
supermarkets. Open-air markets in Japan are very vulnerable to competition with supermarkets. 
2. Non-economic charm unique in open-air markets. 
Face-to-face contacts between vendors and regular customers, the experience of temporally becoming vendors, and thrills of negotiating for prices
are charm experienced just at open-air markets. Open-air market which provide these non-economic pleasures have a chance of success. 
3 The types of market management 
(1) municipal authorities' control (2) vendors' autonomy (3) volunteers' committee independent of municipal authorities and vendors 
The vitality of markets is often restrained by municipal control. Vendors' autonomy has a tendency to maintain their markets unchanged, because
vendors have vested interests in the market. Volunteers' committee is the most eager to create a new type of markets. One of the problems is that a
committee is unlikely to ensure economic resorces and keep participants' motivation for a long time. 
II.Open-air markets and social class 
The results of multiple regression analysis of Wajima research data show that customer frequency to go to a morning market is positively correlated
with the number of acquainted vendors and is inversely correlated with customers' social class, one' s educational career and job prestige. Open-air
markets seem to have a kind of affinity for relatively lower class people.
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